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Private Pensions; Core Consumer Challenges 

• Having access to a pension!

• Knowing if taking out a pension is the right choice 

• Making the right decisions around accumulation 

• Knowing your needs are being met on an ongoing basis

• Making the right decisions around decumulation 

Consumers need considerable support in meeting some of these challenges – as 
DC grows in importance, the challenge becomes more significant

Do consumers have the support they need?



Why consumers need support



PPI Conclusions

The report concludes:

• Pensions account for around 60% of pensioners’ income, with this proportion 
expected to increase

• Active membership in DC schemes could increase from 5 million to 15 million 
by 2020

• Therefore greater numbers may need to use the annuities market, many with 
smaller pots

• People will have more complex combinations of income and assets to manage 
in the future

• Information and guidance services are needed (for lower earners/those with 
less complex decisions)

• Advice and information services are needed (for those with more complex 
financial decisions)



Meeting the challenge of supporting consumers

Observations:

• ‘Generic’ information and guidance has an important role supporting consumer 
decisions for some

• However, decisions regarding retirement income / financing retirement are 
often complex, require specialist knowledge and understanding of individual 
circumstances

• Some individuals with ‘less complex’ decisions will still seek ‘individualised’ 
support where they are less confident

• Individualised support is important to good consumer outcomes, but:

- ‘commercial advice’ sector under economic and regulatory pressure
- ‘non-commercial advice’ sector under scrutiny to demonstrate role and 
benefits 

• Processes around choices at retirement appear not to be working for some –
there is a need for a different approach to ensure that consumers get better 
outcomes where this is the case


